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The FinReg Bleg

ES6 AS A BUSINESS MODEL FOR SMALL & MEDIUN-SIZED
ENTERPRISES

“... there has been little or no discussion (yet)
about how ESG strategies and ESG reporting (and
ESG dialogue) will offer solutions to the many
problems that SMEs face in today’s world -
particularly in attracting and retaining investors,

employees, and customers. This paper...”

The FinReg Blog

Global Financial Markets Center
Duke University School of Law “In the context of ESG, what is so special and

different about SMEs that it warrants a separate
investigation/research? Can’t we infer how SMEs
operate under an ESG framework based on how

bigger corporations behave?”



ISO 26000 Standard is intended to
assist organizations in contributing to
sustainable development.

The OECD’s Guidelines for
Multinational Enterprises

are recommendations from
governments to multinarional
enterprises on responsible
business conduct.

The Sustainability Accounting
Standards Board (SASB) aims to
encourage high-quality disclosure
of material non-financial
information. SASB develops
various standards, industry

c, related to

CORPORATE GOVERNANCE
DEVELDPMENT FRAMEWORK

IFC and 28 other Development Financial Institution (DFIs) signed the
Corporate Governance Development Framework, a common methodology
for assessing corporate governance in the DFIs investment work, which

is based on IFC's corporate governance methodology. To date, 35 DFIs
including IFC adopted the framework.

Sustainable
Banking and

Network

n) is a unique, voluntary community of financial sector regulatory
s and banking associations from emerging markets committed to
g sustainable finance in line with international good practice.

(86 percent) of the total banking assets in emerging markets. IFC is the
Secretariat and technical advisor to SBFN.

SBFN members are committed to moving their financial sectors towards
vith the twin goals of improved ESG risk management
(including disclosure of climate risks) and increased capital flows to activities
with positive climate impact. It is a platform for knowledge sharing and
building thar facilitates the mobilizarion of practical support for
s to design and implement national
Please see Annex 3 for further details.

INTEGRATED /|,
REPORTING \IR/

International Integrating Reporting Framework published by International
Integrated Reporting Coun the International Integrated
Reporting Committee) has a framework that provides a ool for all
companies to report on their efforts to embed ESG and non-financial
management into their core business, and report on ESG and financial
performance together, in a single, streamlined report,

Intarnational
Financa Corporation
WORLS B SRUF

Creating Matrkets, Creating Opporfonities

IFC updated its Sustainability Framework. The new framework strengthened
IFC'’s commitments to climate change, business and human rights, corporate
governance, and gender, among other areas. For further details see Key Changes
in the Sustainability Policy and Performance Standards.

Source: IFC ESG Guidebook 2021

Corporate
Reporting
Dialogue

The Corporate Reporting Dialogue is a platform
that aims to strengthen cooperation and alignment
between key standards setters and framework

developers. Today, the participants are CDP, CDSB,
FASB, GRI, IASB, TIRC, 150, SASB.

- European
Commission

Through the Non-Financial Reporting Directive, the EU began requiring
all companies of a certain size to disclose non-financial information
along with financial reporting.

On 21 Apnl 2021, the Commission adopted a proposal for a Corporate
Sustainability Reporting Directive, which would amend the existing
reporting requirements of the Non-Financial Reporting Directive.

The United Nations developed a list of 17 Sustainable
Development Goals. Today, many companies use the
SDGs to assess the impact of their operations and

SUSTAINABLE

DEVELOPMENT = A 2 .
investors use the SDGs as a matrix to structure their

ESG approach.

In 2015, the updated Principles
(G20/OECD Principles of established the TCFD to develop

The Financial Stability Board

Corporate Governance) were
endorsed by the OECD Council
and the G20 Leaders Summit.

recommendations for more effective
climate-related disclosures that
could promote more informed
investment, credit, and insurance
underwriting decisions and, in

turn, enable stakeholders to better

understand the concentrations of
carbon-related assets in the financial
sector and the financial system’s
exposures to climate-related risks.

In 2016, the G20 launched a Green Finance Study Group to investigate
possibilities to encourage private investors to increase green investments,




At the Paris “One Planet Summit” in December 201
supervisors established the Network of Central Banl
Greening the Financial System (NGFS). Since then, the membership of the Network

has grown dramatically, across the five continents. The Network’s purpose is to
help strengthening the global response required to meet the goals of the Paris
agreement and to enhance the role of the financial system to manage risks and to
ital for green and low-carbon investments in the broader context of
environmentally sustainable development. To this end, the Network defines and
best practices to be implemented within and outside of the Membership
of the NGFS and conducts or commissions analytical work on green finance.

Standards apply to bonds
where the proceeds will be
exclusively applied to

or I'c—ﬁﬂ'ﬂ]'l(: a combi

of both Green and Social
Projects that respectively
offer environmental and
social benefits.

International
IFC | s eren

Creating Markets, Creating Opportinities

i) IFC’s Corporate Governance
Methodology was updated in 2018

to include a new parameter on the
Governance of Stakeholder Engagement.

ii) IFC’s Disclosure & Transparency Toolkit
provides a framework and resources to
help emerging market companies disclose
ESG and financial performance to reduct
risk, increase understanding, and artract
investors and capital.

- European
Commission

EU taxonomy for sustainable
activities (more informarion
on Page 30).

BID Business Roundtable

New Statement on the Purpose of
a Corporation (more information

on Page 31).
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Regulators and 10SCO,
Final Report

Sustainable

Sustainable F 0 Eankmg an
o R ey jz Finance
the Role of Securi Network

In 2021, the Sustainable Finance Study Group
was replaced by Sustainable Finance Worl
Group.

The Group is tasked to identify institutional

and marker barriers to sustainable finance and

to develop options to overcome such barriers,
and to contribute to a better alignment of the
international financial system to the objectives
of the 2030 Agenda and the Paris Agreement.

This document gives guidance on the governance of
organizations. It provides principles and key aspects of practices
to guide governing bodies and governing groups on how to meet
their responsibilities so that the organizations they govern can
fulfil their purpose. It is also intended for eholders involved

in, or impacted by, the organization and its governance.

It is applicable to all organizations regardless of type, size,
location, structure or purpose.

In order to accelerate convergence in global sustainability reporting
standards and to undertake technical preparation for a potential
international sustainability reporting standards board under the
governance of the IFRS Foundation, the Trustees of the [FRS Foundat
have set up a working group. The working group is intended to
provide structured engagement with initiatives sed on enterpri
value reporting with a view to facilitating consolidation and reducing
fragmentation in sustainability reporting standards.

New rules on corporate sustainability reporting:
provisional political agreement between the Council and
the European Parliament

The Council and European Parliament today reached a provisional political agreement on the corporate sustainability reporting
directive (CSRD),

The proposal aims to address shortcomings in the existing rules on disclosure of non-financial information, which was of insufficient
quality to allow it to be property taken into account by investors. Such shortcomings hinder the transition to a sustainable economy.

. This agreement is excellent news for all European consumers. They will now be better informed about the
impact of business on human rights and the environment. This means more transparency for citizens,
consumers and investors. It also means more readability and simplicity in the information provided by
companies, which must play their full part in society. Greenwashing is aver, With this text, Europe is at the
forefrant of the international race to standards, setting high standards in line with our environmental and
social ambitions.

What are the new rules?

The corporate sustainability reporting directive amends the 2014 non-financial reporting directive. It intreduces more detailed reporting
requirements and ensures that large companies are required to report on sustainability issues such as environmental rights, social

rights, human rights and gavernance factors,

The CSRD also introduces a certification requirement for sustainability reporting as well as improved accessibility of information, by
requiring its publication in a dedicated section of company management reports.

The European Financial Reporting Advisory Group (EFRAG) will be respansible for establishing European standards, following technical
advice from a number of European agencies.
Who will be covered by the directive?

EU rules on non-financial information apply to all large companies and all companies listed on regulated markets. These companies are
also responsible for assessing the information at the level of their subsidiaries.

The rules also apply to listed SMEs, taking inte account their specific characteristics. An opt-out will be possible for SMEs during a
transitional period, meaning that they will be exempted from the application of the directive until 2028.

For non-European companies, the requirement to provide a sustainability report applies to all companies generating a net turnover of
€150 million in the EU and which have at least one subsidiary or branch in the EU. These companies must provide a report on their ESG

impacts, namely on environmental, social and governance impacts, as defined in this directive

Who ensures the quality of reporting?

Reporting must be certified by an accredited independent auditor or certifier. To ensure that companies comply with the reporting
rules, an independent auditor or certifier must ensure that the sustainability information complies with the certification standards that
have been adopted by the EU. The reporting of non-European companies must also be certified, either by a European auditor or by one
established in a third country

From what date will the rules apply?

The application of the regulation will take place in three stages:

January 2024 for companies already subject to the nan-financial reporting directive
= 1 January 2025 for large companies that are not presently subject to the non-financial reporting directive
* 1 January 2026 for listed SMEs, small and non-complex credit institutions and captive insurance undertakings

Next steps

The provisional agreement reached today is subject to approval by the Council and the European Parliament.

From the Council's side, the provisional political agreement is subject to approval by the Permanent Representatives Committee (Coreper),
before going through the formal steps of the adoption procedure. The directive will enter into force 20 days after its publication in the

Official Journal of the European Union.

? General approach - proposal for a directive on corporate sustainability reporting

» Commission proposal for a directive on corporate sustainability reporting (21 April 2021)



ACTIVISION BLIZZARD
—RELEASES ITS FIRST ESG
REPORT

Our commitments to champion our people, advance more diverse and inclusive communities, and protect the planet
by Brian Bulatao - Chief Administrative Officer on Jun 11, 2021

CLOSE

Tell us more about you and your priority environmental, social, and governance (ESG) topics.

Fields marked with an * are required

First Name

Last Name

Email

Select Your Role (Check all that apply)

Community Member
|| Y W Policymaker

W Employee
Il Prospective Employee
W Industry Peer
B Supplier
Il Gamerand Fan
W Veteran
Il 'nvestor or Analyst
W Other

Il Non-Profit Partner

In my opinion, the most important environmental, social and governance issues are:

‘ SUBMIT ‘
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OUR RESPONSE

| MESSAGE OUR
ACTIVEioN | Mm FROM OUR CEO COMPANY T0 COVID-19

OUR CHAMPIONING ADVANCING
COMMITMENTS OUR PEOPLE COMMUNITIES

ABOUT SASB
THIS REPORT INDEX

We understand that our business impacts our global and local environment and that we have an obligation to operate
sustainably. We commit to the well-being of our planet by taking steps to reduce our own environmental footprint and to
promote sustainable behaviors throughout our supply chain.

In 2020, we derived approximately 82% of our revenues via digital channels. Our ongoing conversion to a more digital
business is enabling us to set and achieve important sustainability goals. This year, we are establishing baselines and setting

N7
A/

REDUCING OUR PRODUCT ENVIRONMENTAL FOOTPRINT

Over the last five years, we estimate we have saved over 5.5 million pounds of plastic packaging. And as noted above, we are
committed to continuing to reduce our plastic consumption by 50% over the next five years, using 2019 as a baseline.

PRODUCT ENVIRONMENTAL FOOTPRINT EFFORTS

quantitative targets to measure our future progress in areas such as reducing our packaging waste by 50% over the next five
years and achieving net zero greenhouse gas emissions by 2050.

MILLION POUNS OF
PLASTIC PACKAGING

SAVED OVER FIVE YEARS

COMMITTED TO PACKAGING REDUCTIONS
Heaching THROUGH DIGITIZATION
by 2050

REDUCTION IN OUR PLASTIC
CONSUMPTION OVER 5 YEARS,
USING 2019 AS A BASELINE

iﬁ

MATERIAL REDUCTION

INCREASED EFFICIENCY
THROUGH REDESIGNS INDISTRIBUTION
AND TRANSPORTATION

2O

PRODUCT END-OF-LIFE
MANAGEMENT
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MESSAGE
FROM OUR CED

AcivEon, BIZER)

PARTICIPATION RATE IN
TRIANNUAL EMPLOYEE
ENGAGEMENT SURVEY

75%

EMPLOYEE
ENGAGEMENT SCORE

OUR DUR RESPONSE DUR
COMPANY T0 COVID-19 COMMITMENTS

ADVANCING
COMMUNITIES

PROTECTING
THE PLANET

ENGAGING EMPLOYEES

CORPORATE
GOVERNANCE

ABOUT SASB
THIS REPORT INDEX

Employees across the Company have the opportunity to join and contribute to one of our nine Employee Networks. These
groups enrich our employees’ experiences, our culture, and our business by driving inclusion, cultural awareness, professional
development, networking, and community involvement. They also positively influence talent attraction and inclusive game
design. Our networks play an integral role in building connection and community. They partner with our DE&I team to host
events that amplify the voices of our employees, educate and inspire, and raise awareness of diverse topics and events
important to our industry and employees, including International Women'’s Day, Black History Month, and Pride Month.

Employee engagement also plays a critical role in how we identify and improve the

way we work. Our triannual employee engagement surveys allow us to hear directly
from our employees. Our survey participation rates across the company—75% with
respect to our most recent survey—demonstrate employees’ commitment to help

us keep Activision Blizzard a great place to work. And our most recent engagement
score (72) indicates that our employees are engaged.! We recently added gquestions to
measure manager effectiveness and employee sentiment around inclusion. Overall, our
results show that employees feel that they are supported, well-communicated to by
leadership, and treated fairly.

Asian & Pacific Islander
Employee Network

Black Employee Network
Latinx Employee Network
LGBT+Employee Network

MENA (Middle Eastern & N. African)
Employee Network

Veterans Employee Network
Women's Employee Network
Differing Abilities Employee Network

Multicultural Employee Network

1 Triannual surveys consistently “pulse” the organization for our employees’ perception on whether the Company is a “great place to work™ and whether employees are “satisfied working at the
Company.” Employees are asked to answer each using a five-point Likert scale (e.g., ranging from "wery unlikely” to "very likely™). We consider an employee who answers favorably (l.e., witha

score of "4” or "5%) to both guestions to be engaged.




2020 ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

\ MESSAGE 0UR
Activision BJZERY  faow oun cio
CHIEF ADMINISTRATIVE OFFICER (CHAIR)

CHIEF PEOPLE, DIVERSITY & INCLUSION OFFICER
CORPORATE SECRETARY AND CHIEF COMPLIANCE OFFICER
CHIEF LEGAL OFFICER

CHIEF COMMUNICATIONS OFFICER

CHIEF FINACIAL OFFICER

SVP OF INVESTOR RELATIONS

COMPANY

OUR RESPONSE OUR

CHAMPIONING
QUR PEDPLE

ADVANCING
COMMUNITIES

PROTECTING ABOUT SASB

T0 CoviD-19 COMMITMENTS THE PLANET THIS REPORT INDEX

MANAGEMENT ESG STEERING COMMITTEE AND ESG WORKING GROUP

In 2020, our management established a cross-functional, enterprise-wide ESG working group, which includes members of

our executive management team and employees from all of our business units and corporate functions. The working group
supports the steering committee by identifying the ESG matters that are most relevant to our business. As part of our long-
term strategy, we continue to expand our internal ESG expertise, advance our reporting activities, and identify new partnership
opportunities to highlight our key ESG issues.

HIGHLIGHTS OF OUR CORPORATE GOVERNANCE PROGRAM

We are committed to adopting and following strong corporate governance practices that benefit all of our stockholders. We
believe that a foundation of good corporate governance creates an environment of accountability and otherwise promotes the
long-term interests of our stakeholders.

Highlights of our corporate governance program include:

Annual election of directors gﬁw 20% of directors are il Selection pool for new external CEO
S Y women J will include qualified women and
racially or ethnically diverse candidates

oo 80% of directors are f\} 20% of directors are 2 Engage with investors on
i independent, as are all C% underrepresented E % executive compensation and
~——J members of our three = minorities (URM)* governance practices

standing Board comittees
o) Separate Chairman and ) Selection pool for independent Director “overboarding” policy;
B CEO; lead independent Nimi Director nominee will include no director on more than one

i) director A qualified women and racially or other public company board

Please see page 18 of our

ethnically diverse candidates

and our

for a more detailed

explanation of our corporate governance practices.

*An underrepresented minority, or URM, is an individual who self-identifies as Black, African American, Hispanic, Latino, Asian, Pacific Islander,
Native American, Native Hawaiian, or Alaska Native, and/or who self-identifies as gay, lesbian, bisexual, or transgender,




Activision Blizzard sued by California for sex
discrimination

Dean Takahashi @deantak July 21, 2021 6:21 PM f w il'l




Emerging tech-driven
products & services

e Changing status quo »
e Smart products =

e services
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ESG as a Business Model for SMEs

SMEs can lead the way!




1. Business Is A Community

The brand’s main focus is on building community. In an interview with GQ

when asked for his tips for success, Francis discusses the importance of
building organic and real relationships amongst all aspects of the business.
From hosting meet-ups and communicating directly with customers to
working with and providing support for their promoters — Gymshark

presents themselves as less of a product and more of a way of life.

I

Ben Francis

|

The world isn't interested in what you're physically selling. Even if your
product is the first of its kind, it's just a matter of time until something
similar comes out. What people want to buy is an experience, a feeling.
Your business shouldn’t be about selling products, it should be about

building a unique community — offering people an opportunity to be part

of something bigger.

S i diele(llddto Service to Experience



GYMSHARK 7

Social Media
Platforms

OUR CORE VALUES / \

Influencers

Our values are invaluable. We lose them, we lose everything. “We ex"st to create the
tools that help people Earl
unlock their full, ar y

Be human. Being accessible, inclusive and humble is at Gymshark’s heart

Give a shit. That means being conscious of the world we live in, caring for those around us and being proactive to create positive
change Government—

" incredible potential and
Do the right thing. Count on us to be honest, trustworthy and genuine. put the"r "deas "nto Adopters
Find the Gymshark way. Refuse to forget the garage action. ”
mentality that made us: ambitious, agile, disruptive.
Put family first. Unconditionally. /

Employees Consumers

N pd

Other Companies




PEOPLE

UR PEOPLE

ACULTURE FOR EVERYONE

Without our people, we have no purpase. We are caring, we are inclusive and,above all else, we are family. Those
values apply to everyone connected toGymshark, ffom produetion line to gym floor,

Download the full report
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] Foi== Farmers organized

Fa—1 undar profassional

= cooperatives have 1 18
bigger volces and.

o commeaon, | £ ®
farmers :

‘We add value by working
with farmers according to
B Bourcing Principles.

‘We collaborate to ensure
they and thete processors

communities thrive.

Our cocoa butter's been fully traceabls since
20186, Butter production accounts for 68% of all
beans used, and it happens in Cote d'Ivoire to
keep things carbon efflcient - because you can fit
more butter in a shipping container than beans!

We jotned
ing's biofusl
project in March 2017.
That means all our
shipments run on
‘biofuel. The next

Milk powder is our chocolate's biggest
offender when it comes to CO2
emissions. It accounts for 44% of
emissions alone! That's a lot, which s
why we're investigating options to
reduce the impact of our milk powder
on our total CO2 emissions.

As of this year, all
Tony's Wrappers are
fully plastic-free!
We also know there
are other sustainable
solutions out there -
=0 there's room to
raise the bar.

1

hurdle in stepping up = 5 ita

our environmental
game? Bringing our
road freight up to the
same level as its

seafaring sfblings!

a lot of sugar. We're
fully aware that the
impact of sugar on the
health of Choco Fans
can be far from sweet.

We add value by
disrupting the retail
status quo and
empowering retailers
and consumers alike to
create awareness and
lead by example.

12

Choco Fans are the ones that keep us,
Big Choco and governments accountable.
They are buying our chocolate. And the
more they buy, the more beans we need.
And the more beans sourced, the bigger

our impact. While turning a profit
is important (we want to show that

success and sustainability aren't
mutnally exclusive), the rights
of farmers and a more equal supply
chain are always the priority.

This big sphere of influence
shapes the way the industry
works. We add valus hers by
advocating for ambitious and
rigid due diligence legislation to
inspire sector change. [

Chocolate 18 & treat
that should be enjoyed
in moderation..

12
12
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the Chain
o . Tony's Oper part of ~ e w ®

These are the bigest-name actors with
the most influence in choecolate,
We've got to get on the same page of
change to achieve our mission of 100%
slavery-free chocolate.

o 21
amm- dots

GRI102-8, GRI10R-18




chapter eight:
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The name of the numbers game

If there’s 1 thing our roadmap makes clear, it’s that accomplishing
our mission means we've gotta be commercially successful, too.
Financial success and the greater good for people and planet don’t
have to cancel each other out.

e aim to change the system from within by showing the industry that
commercial success can go hand-in-hand with positive impact on the world
around us. If we can do it, Big Choco can tool

But let's put on the brakes for a sec.. ‘cuz we didn’t make a profit this year! Huh? Is
it possible to be commercially successful and also go a year without profit? Luckily,
our number-crunching dream team’s here to help break things down and take a
closer look at what this means for mission and cocoa alike.

Last year we continued to lay the foundation for growth in key markets. We've
stayed focused on building an international brand that helps create issue awareness,
and growth will always increase our capacity for impact.

Most of our markets are still quite young and in the seale-up phase. This means
upfront investments are necessary to boost revenues. For the past 2 years our net
revenues grew less rapidly than our ambition, but our markets and teams have
continued to secure top-line growth now and for the years to come.

This year’s numbers at a glance

The financial targets we strive for are: 50% revenue growth, 40% gross margin and
4% net margin. We recognize that these are ambitious — which is why we revise them
on an annual basis. Last year we projected growth between 30-35% in net revenues.
We anticipated we'd reach a gross margin of at least 44%, and a net profit (after tax)
of 1.5%.

For the first time in Tony's history (drumroll please..) our net revenues surpassed a
landmark €100 million, and grew by 24% — from €88.4 million to €109.6 million. We
came close to our projection, and marked a huge milestone in the process. Our gross
margin exceeded our target and increased from 42.4% to 46.2%! Meanwhile our net
profit totaled -4.3%, falling short of our goal.

Itching to know how individual markets performed? Check out the spiffy visual
we put together in Chapter 6 on page 107.

chapter 8 12
the numbers, 5
GRI102-T7 the numbers



TONY’S GHOCOLONELY
EMPLOYMENT AGREEMENT
START e BETTTe

ses -oaot sae
what's your name? (check out your impact
profile for all the details)

work location:

seSSsgseds S e

AOW in Dutch..
-02-.”:0:.- Eﬂndﬂ.ﬁ.. essgssesssns Pension Age (; )

gross salary:

number of hours per week:
¢ 000.000.000

divided over

00
Sssssnsssss s
wm(mal‘nlh‘hnlm)
+ 8% holiday allowance.
——r

(but hey.. results are more important than
Unlimited holidays, with a minimum of 28 days (based on a the number of hours you make)
fulltime working week). You have to take meu daysoff asa
minimum to stay healthy and sane and to make sure you spend
encugh time with family, friends and to you like to do.

Other benefits:
aE nse allowance of €
@ Profit-sharing bonus

® Pension

. ?anw!pannn in Tony's Chocolonely’s Stock Purchase Plan ("Golden

net per month for work related purchases.

card for work related travels ] a bright, shiny company car.

PS. We will take a lovely mugshot of you and put it on a ehh.. mug,

- among
other things, like our websits or annual PAIRreport. You might also be OOA i
photographed on other moments, because we occasionally gwe apeek of

working life at Tony's anline or in other publications. Mhkay'

-
LR LI N R T N Yes 0o

Address
Zipcode, Residence

e 4

36 vhama:' 3
nm minlnn



18 februari 2021

We wrote this open letter to the chocolate industry
because we really, really need everyone to play their part
in the Sweet Solution. Only together can we make 100%

slave-free chocolate the norm.
Dear Big Choco,

Did you see our limited-edition chocolate bars?

They looked a lot like.. but they were made a lot different.

To end modern slavery and illegal child labor in the cocoa industry.
Our sweet solution to chocolate’s bitter truth.

We sold them at more than 1,000 supermarkets that believe in our mission to
make 100% slave-free chocolate the norm.

We sent them to 5,000 Choco Fans across Europe as part of our Sweet Activist kit
to spark change.

We gave them to thousands of strangers from our mobile Chocotruck in New York,
to raise awareness and make new Serious Friends.

We made a film about them that screened on Dutch TV and our global social
accounts.

Newspapers wrote about them. Choco Fans posted about them. And we got more
than 30,000 new signatures for legislation against illegal child labor.

It’s fair to say these bars got the international attention they deserved.
But the attention we most need, is yours.

Because the real power to change the chocolate industry is in your hands.

We copied you. Now, we ask you to copy us.
Not our crazy flavors, not our striking wrappers, but our ways of working.



Innovative SMEs Digitize
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Shop Activism Sports Stories

Were in business to
save our home planet.

From supporting youthfighting against oil drilling to suingthe president, we take action

on the most pressing environmental issues facing our world.




DON'T BUY
THIS JACKET
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How A Vest Turned Patagonia Into A Billion-Dollar Brand
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Business Unusual

Culture and Careers

Creating a culture of people who feel more at home in a base camp or.on the ocean than
they doin the office.

Careers

Un-corporate Culture




¢ gogreener

GoGreener

We leverage our platform to change behavior at
scale and enable everyone to live
environmentally responsible lifestyles

g goforward

GoForward

We aim to empower everyone in our ecosystem
by providing a wide range of opportunities to
improve livelihoods.

GoTogether

We embrace diversity; we strongly believe in
providing equal opportunities in the workplace
and ensuring everyone in our ecosystem is
valued, engaged, and supported.




IMPACT
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Join the conversation!

O e.p.m.vermeulen@tilburguniversity.edu

@0 Medium erikpmvermeulen.medium.com

, @erikpmvermeulen

Linked[f]] erikpmvermeulen



